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The Isetan Mitsukoshi Way

Group Slogan

Interfacing with Excellence
Group Philosophy
Striving to interface with integrity, flexibility and dynamism
• We strive to interface with every customer.

We wholeheartedly respond to customer needs and expectations
through our focus on superlative service.

• We strive to interface with coworkers.

We enhance our knowledge and skills together to create new value.

• We strive to interface with our shareholders.

We faithfully respond to shareholder expectations by pursuing
ambitious targets and practicing fair and transparent management.

• We strive to interface with our partners.

We cultivate the optimum partnerships for achieving
our shared goal of delivering customer satisfaction.

• We strive to interface with communities,
society and the Earth.

We contribute to the fulfillment of aspirations.

Cultivating irreplaceable relationships of trust far into the future

Group Vision
Becoming “my indispensable department store for each individual customer
throughout his or her life by continually creating high quality, new lifestyles and
being of use to our customers in the many different aspects of their lives.
By doing so, we aim to become the world’s foremost solution provider group with
high profitability and sustained growth.”

Annual Report 2013
The Isetan Mitsukoshi Way
To Our Shareholders
Message from the Management
Special Feature 1: Redevelopment of Isetan Shinjuku Main Store
Special Feature 2: Isetan Mitsukoshi Group Three-Year Plan
Review of Operations
Corporate Social Responsibility (CSR)
Management Structure
Corporate Data
Domestic Department Stores
Overseas Stores and Offices
Consolidated Companies of the Isetan Mitsukoshi Group
History
Corporate Data / Stock Information

1

1
2
3
7
9
11
19
23
25
25
26
27
29
30

Disclaimer regarding Forward-looking Statements
The Annual Report 2013 of Isetan Mitsukoshi Holdings Ltd. provides information
on Isetan Mitsukoshi’s business results and strategy. It is not meant to solicit the
buying or selling of shares of Isetan Mitsukoshi or any of its Group companies.
Certain statements in this document are forward-looking statements based on
the opinions and estimates of management at the time this report was made.
These statements involve risks, uncertainties and other factors, which may
cause our actual results to differ from any future results.

For inquiries regarding Annual Report 2013, contact:
Investor Relations, Corporate Administration Division,
Administration Headquarters, Isetan Mitsukoshi Holdings Ltd.
TEL: +81-(3)-5843-6041 FAX: +81-(3)-5843-6040

To Our Shareholders

Kunio Ishizuka

Hiroshi Onishi

Chairman and Representative Director

President and C.E.O.

Taking on challenges to realize self-innovation
to become “truly my department store”
The Isetan Mitsukoshi Group marked five years since management integration in 2008. During this
period, the Group has strived to build a more efficient business operation system in order to steadily
establish a foundation toward realizing sustainable expansion.
During the fiscal year ended March 2013, despite the recovery of consumer sentiment in certain
areas due to higher stock prices, the business environment in the department store sector remained
harsh accompanied by uncertainties over the future economy.
Although competition is expected to intensify further in the environment surrounding the
department store sector, the Isetan Mitsukoshi Group will continue to provide dreams and excitement
to customers by sincerely interacting with customers and offering a product lineup and services
exceeding their expectations.
We ask all shareholders and investors for your continued support and guidance in this endeavor.

Kunio Ishizuka

Hiroshi Onishi

Chairman and
Representative Director

President and C.E.O.
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Message from the Management

Aiming to become
the world’s foremost
retail services group

Overview of Fiscal 2012

Newly exceeded record-high operating income and realized increase for the
third consecutive term
The Isetan Mitsukoshi Group is working to build a new image of department stores and develop new
profitable businesses with the aim of becoming the world’s foremost retail and services group
realizing high profitability and sustained growth.
During the current fiscal year, in the department store business we realized the grand opening of
the Isetan Shinjuku Main store, which we have been redeveloping and opening shops in phases
since last year, and net sales reached a level that exceeded the target plan. Additionally, overall sales
have improved in domestic regional department stores due to making progress in the development
and introduction of shared products with originality that utilize the Group’s capabilities in addition to
cost restructuring efforts of respective companies.
As a result of these measures, consolidated net sales for the fiscal year amounted to ¥1,236.3
billion, a decrease of 0.3% from the previous fiscal year; operating income amounted to ¥26.6 billion,
an increase of 11.8%; and recurring income was ¥34.2 billion, a decrease of 11.0%. Net income
amounted to ¥25.2 billion, a decrease of 57.1%.
Additionally, West Japan Railway Isetan Ltd., our affiliate under the equity method, recorded an
extraordinary loss in the company’s financial results due to the business results at JR Osaka
Mitsukoshi Isetan, which is operated by the company, falling short of the initial plan. Consequently,
Isetan Mitsukoshi Holdings Ltd. recorded equity in loss of affiliated companies corresponding to its
equity ratio for the fiscal term under review. With regard to reconstruction measures of the store, we
will undertake collective efforts with West Japan Railway Company and West Japan Railway Isetan
Ltd. to quickly realize a shift toward operating in the black.

Redevelopment of Isetan Shinjuku Main Store

Aiming to be the world’s greatest fashion museum
Three stores, namely, the Isetan Shinjuku Main store, Mitsukoshi Nihombashi Main store and
Mitsukoshi Ginza store, are the flagship stores of the Isetan Mitsukoshi Group and overall expansion
of the Group cannot be realized without the growth of these stores. Redevelopment of the Isetan
Shinjuku Main store at this time is the first step toward taking a new leap forward and is aimed at
realizing our aspired image as a department store as well as communicating a strong message to
revitalize department stores.
The development concept of this store is to realize the world’s greatest fashion museum that
always continues to express newness ahead of customers. By designating fashion as art, as a

3

Message from the Management

department store providing “new value” that fuses the traditional and modern, we are aiming to
create attractive space with an environment in which people will naturally gather and that will touch
people’s hearts.
To that end, in addition to new category development (zones) that responds to the various
lifestyles of customers, the most advanced methods and ideas are extensively utilized in this store,
such as tactical information, which continuously conveys originality and artistic sense as a museum;
environment and space that is realized through designs that transcend the image of a department
store; and service for each and every customer.
Since its grand opening in March 2013, the number of customers visiting the Isetan Shinjuku Main
store has been expanding for all generations, and net sales reached a level exceeding the target plan.
We are cognizant that this was achieved through the recognition gained from many customers who
are anticipating the world’s top-level fashion through the redevelopment of the Isetan Shinjuku
Main store.

Aspired Image over the Medium Term

The Isetan Mitsukoshi Group aims to quickly achieve consolidated operating
income of ¥50 billion through realizing our aspired image as a department
store and the development, nurturing and strengthening of growth businesses.
We are promoting various reforms as a means of responding to the changes in diversifying
consumption styles and intensifying competition, as well as deploying the Group’s capabilities to
the fullest. We are currently shifting from the phase of infrastructure development to the next step of
achieving results that utilize Group resources. In this respect, we have established the objectives of
“realizing our aspired image as a department store” and the “development, nurturing and strengthening
of growth businesses” with the aim of quickly achieving consolidated operating income of ¥50 billion.

1) Aspired image over the medium term: Realization of our aspired image as a department store
Working to firmly establish a competitive edge as a department store creating new value that
cannot be imitated by other companies
In realizing our aspired image as a department store, each of our three flagship stores will
comprehensively seek originality, in which the Isetan Shinjuku Main store will seek to become the
“world’s greatest fashion store,” the Mitsukoshi Nihombashi Main store will pursue the “world’s
foremost customer service capabilities” and the Mitsukoshi Ginza store will aim to become a
“landmark of the Ginza District.” By doing so, we will firmly establish our competitive edge that
cannot be imitated by other companies as a store creating new value. Additionally, results achieved
through the floor expansion of the Mitsukoshi Ginza store and renewal of the Isetan Shinjuku Main
store will be linked to the redevelopment of the Mitsukoshi Nihombashi Main store, which is planned
in the future, in order to demonstrate the value of our existence as a symbol of the industry.

2) Aspired image over the medium term: Realization of our aspired image as a department store
Fundamentally reviewing our existing business models and working to develop comprehensive
stores tailored to the needs of regional customers
With regard to the vitalization of branch stores and regional department stores, which is another
theme toward realizing our aspired image as a department store, we will fundamentally review our
existing business models in order to build a new business model for new regional department stores.
Specifically, measures will be taken to strengthen domains suited to regional needs (food, lifestyle,
entertainment, information and learning), strengthen hybrid stores (collaborations of department stores
and specialty stores) and strengthen store originality (reinforcement of private brand products) as well
as to enhance the level of appeal of each store to become indispensable stores in respective regions in
which we operate. We will implement the renewal of the Isetan Matsudo store in autumn 2013 as a
model store and expand this initiative to other branches and regional department stores.
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Supply chain structural reforms
Promoting the twofold initiatives of supply chain structural reforms and enhancement of sales
capability to further realize greater customer satisfaction and generate results
In parallel with these measures, as a means of realizing our aspired image as a department store, the
Isetan Mitsukoshi Group is actively promoting supply chain structural reforms in order to move away
from being dependent on suppliers, which is one of the issues of the department store industry.
During fiscal 2012, we have clarified our organizational roles related to “sales” and “products,”
thereby establishing an organizational structure for achieving higher sales levels and providing
products with originality.
Additionally, we will further build on cooperation with suppliers, the development of
high-profit-margin products and opening of outlets currently being promoted toward ultimately
realizing “structural reform of the distribution structure.” Going forward, measures will be taken to
expand these initiatives to enhance customer satisfaction and increase profitability.

Aspired image over the medium term: Development, nurturing and strengthening of growth businesses
Utilizing the Group’s abundance of content to expand customer contact points as well as develop
and strengthen businesses that will enhance the value provided
In terms of the development, nurturing and strengthening of growth businesses, which is one of the
pillars toward realizing our Group vision, we will utilize the Group’s abundance of content (small-size
stores, WEB and mail order, specialty stores, supermarkets, overseas, card, etc.) in order to propose
“quality lifestyles” in the overall daily lives of our customers. By doing so, we will expand customer
contact points and pursue the development and strengthening of businesses that will enhance the
value provided.
The small-size store business will be expanded to such locations as outside commercial facilities as
a means of becoming deeply involved in the daily lives of customers so that they are conveniently
able to have access to products and services utilizing our know-how of department stores. While
considering the future development of small-size stores in such places as transportation bases and
within other business categories, we are also examining the development of medium-size stores as a
new format.
In the WEB business, we will integrate the e-commerce websites of Isetan and Mitsukoshi in fiscal
2014. With this integration, the product lineup will be tripled and expanded from the current 50,000
stock-keeping units (SKU) to 150,000 SKU. In this respect, measures will also be taken to innovate
e-commerce, such as strengthening functions for smartphones and other devices and building
a website that is easy to view and easy to make purchases.
In the overseas business, we are working to cultivate and deeply penetrate new markets in China
and Southeast Asia where consumption is expected to expand. Although initiatives have been taken
thus far to strengthen dominance of our medium- and small-size stores in existing areas, we will also
consider opening large- and medium-size stores in existing areas as well as in emerging countries.
The supermarket business is designated as an essential business category and channel related to
customers’ daily lives, and measures will be further taken to strengthen business that strongly appeals
our high-quality product lineup and services.
In the card business, we will promote various initiatives with the aim of acquiring new
memberships in conjunction with the expansion of customer contact points, implementing measures
to encourage existing members to use cards and expanding the share of external revenues by
cultivating franchise member stores.
● Forecast

of Consolidated Operating income for FY2013 — Forecast of Results by Segment
Full-year forecast

YoY (%)

(100 million yen)

YoY difference

200

12.1%

+21

Domestic regional department stores business

35

38.9%

+9

Overseas department stores business

19

84.1%

+8

Credit & finance business / Customer organization management business

42

14.6%

+5

1

+—

+6

Department stores in the Tokyo Metropolitan region (Isetan Mitsukoshi Ltd.)

Other retail & specialty stores business

(Figures are rounded down to the nearest 100 million yen.)
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Organizational Restructuring

Consolidate functions of formulating strategies, resource management and
marketing into Isetan Mitsukoshi Holdings with the aim of accelerating
implementation and realization of respective strategies
In order to implement respective strategies and measures, a structure that enables us to coordinate
and elicit the potential of internal and external resources of the Group and strongly promote organic
collaboration without adhering to conventional business models is crucial.
To that end, on April 1, 2013 we have conducted a major organizational reform focused on four
points: “accelerating initiatives from deciding strategies up through to implementation,” “supply chain
structural reforms and enhancing sales capability” “strengthening new business development” and
“strengthening expertise and know-how.”
This reform mainly involved employing a system consisting of four headquarters at Isetan
Mitsukoshi Holdings. Specifically, we have transferred the Department Store Business Planning &
Operation Headquarters from Isetan Mitsukoshi to Isetan Mitsukoshi Holdings while also establishing
the Affiliated Business Headquarters, which will be in charge of overseeing domestic subsidiaries and
affiliates as well as international business. Additionally, the Business Development Division was newly
established in the Strategic Planning Headquarters for carrying out the functions of developing new
profit-generating businesses that utilize group marketing and store development.
With these initiatives, we have unified the operations of Isetan Mitsukoshi Holdings and Isetan
Mitsukoshi while also consolidating the functions of formulating strategies, managing resources and
marketing into Isetan Mitsukoshi Holdings, thereby establishing a system that enables collectively
sharing and utilizing the Group’s resources.

Dividend Policy

Our basic stance is to continually raise long-term corporate value and
maintain a stable level of dividends while fully giving considerations to such
factors as the management environment, business results and the soundness
of our financial condition.
The Company’s basic stance is to continually raise long-term
corporate value and maintain a stable level of dividends, while
returning profits to shareholders upon making comprehensive
considerations of such factors as the management environment,
business results and the soundness of our financial condition.
Based on this policy, the Company paid annual cash
dividends per share of ¥10 for the fiscal year under review.
We plan to pay the same amount in annual cash
dividends per share for fiscal 2013.
In order to meet the expectations of all
shareholders, we consider the enhancement of
corporate value through improving business
results and realization of stable dividend
payments as our primary responsibilities. On
this basis, we believe that it is important to
develop attractive stores so that our
shareholders will be glad to be the
shareowners of Isetan Mitsukoshi Holdings.
We ask for the continued support of our
shareholders and other stakeholders.
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Special
Feature 1

Redevelopment of Isetan Shinjuku Main Store
Redevelopment of the Isetan Shinjuku Main store started in 2007 with the remodeling of
women’s general merchandise on the first floor and the foods floor on the first basement level
of the main building as well as the Isetan Men’s Residence on the eighth floor of the Men’s
Annex, followed by Isetan Girl on the second basement level, Ma Lingerie on the second floor
and Beauty Apothecary in 2008. Subsequently, although initiatives were temporarily suspended
due to such reasons as a reduction in investments caused by the economic slowdown,
remodeling once again got underway as the sixth phase of redevelopment and the grand
opening of the store took place in March 2013 as the culmination of redevelopment efforts
toward realizing our aspired image as a department store.
The Isetan Shinjuku Main store’s development concept is to be the “world’s greatest
fashion museum” that always continues to express newness ahead of customers. In addition to
viewing and experiencing works, we aim to build a new space with an environment that will
deliver excitement to customers through various means such as appealing to their senses,
including touching, listening and tasting, by designating fashion as art.
Each floor will be established with an environment comprising the “Park,” which will be the
starting point of getting around the floor, as well as other spaces such as the “Tube,” which
serves as an approach that will lead to next the zone; “Special booth,” which goes hand-inhand with environmental design and merchandise; and “Art frame,” which disseminates the
latest information and culture, thereby creating a multifaceted presentation space expressive
of a “fashion museum.”
Rather than merely interior design and decoration to depict a museum, this approach
has integrated products and environmental design that also serves the roles of enabling
customers to easily and smoothly get around respective floor areas, developing easy-tounderstand products and communicating messages from Isetan. By evolving and fusing our
five proffered values provided, namely, merchandising, category development and tactical
information as well as environment, which enables customers to empathize with zones, and
personal service, the store not only fulfills the purpose of shopping but also seeks to develop
an attractive space in which customers can naturally gather.

Aiming to be a “truly global store”

Redevelopment of the Isetan Shinjuku Main store not only involved physical renewal but also was aimed at
truly realizing “redevelopment” that includes innovation of all aspects such as sales and services, employees’
awareness and workplace environment. We established four keywords in this regard.
Keyword 1

Globalization

Keyword 2

Public
engagement

Keyword 3

Services
development

Keyword 4

Personalization

We aim to develop product selection, customer services and an environment that will be recognized by the world
to become an attractive store so as to make customers feel that they would rather go to Isetan than overseas.
In order to become a truly global store, it is essential to hear people’s opinions around the world and develop a
structure that will enable us to realize this goal. This also implies to building a “good partner” relationship with
customers, business partners and other relevant parties. We will aggressively promote renewal by utilizing the
ideas and wisdom of people around the world.
Customers may not be necessarily seeking tangible products. There are many items that do not take fixed forms,
including travel, education, renovation and rental. We will actively expand our approach toward “using” rather
than merely taking the approach toward “owning” that we have been employing thus far.
Products are becoming personalized one after the other in the same way as the television and telephone.
Accordingly, we will quickly prepare merchandise by identifying such trends. In terms of sales promotion
activities, “personalized information service” is also needed to provide the information people require rather
than providing information to the general public.

We will be strongly aware of these four keywords and promote all kinds of reforms including for operations,
customer service, product selection and workplace environment along with building physical environmental
space. The Isetan Shinjuku Main store will comprehensively pursue the “world’s greatest fashion museum”
from various perspectives with the aim of becoming a truly global store that cannot be imitated by other
companies in any way.
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Redevelopment of Isetan Shinjuku Main Store

Meiji Dori side

“Tube”

Special
Feature 1

“Park”

serves as an approach that will lead
to next zone

provides information that is symbolic
of floor characteristics

Park
East Park

Center Park

TUBE
West Park
2F

2F

4F

3F

Main building parking side

“Art frame” disseminates latest information and culture

2F

● Advancing

3F

4F

and fusing five proffered values

The world’s greatest fashion museum
<Isetan Shinjuku Main store>

Merchandise
Latest seasonal MD,
top quality and
cutting-edge fusion of
traditional and
modern

Tactical
information
Disseminate the latest
seasonal MD and
latest information
with artistic sense
and originality

Category
development
Fashion x lifestyle

Fusion

Environment

Service

Impressive space that is
easy to get around with a
high sense of recognition
and design that also goes
hand-in-hand with
merchandise and tactical
information

Service for each and
every customer
(personalization)
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Isetan Mitsukoshi Group Three-Year Plan
The Isetan Mitsukoshi Group is working to realize our “aspired image as a department store”
and “develop, nurture and strengthen growth businesses” toward the realization of the Isetan
Mitsukoshi Group Vision.
Under our medium-term management plan, the Isetan Mitsukoshi Group Three-Year Plan,
which started from last fiscal year and covers the period from fiscal 2012 through to fiscal 2014,
we are promoting our three key strategies, namely, “expand and enhance customer contact,”
“rebuild high productivity customer contact points” and “strengthen our foundation to utilize
Group resources” in order to realize our aspired image over the medium term. With these
measures, the Group aims to achieve consolidated operating income of ¥33 billion in fiscal 2014.

Isetan Mitsukoshi Group Three-Year Plan (FY2012 - FY2014)
Three key
strategies

[Key Strategy 1] Expand and enhance customer contact
[Key Strategy 2] Rebuild high productivity customer contact points
[Key Strategy 3] Strengthen our foundation to utilize Group resources

Points to strengthen in the promotion system during the plan’s second year in FY2013
Continuously provide
new value

Human resources
development and
strengthening of sales

Strengthening of
organizational
structure

Recruitment of
outside human
resources

Utilization
of alliances

Enhance depth and precision of strategies and quickly promote initiatives.

[Key Strategy 1]

Three flagship stores will maximize respective characteristics and strengthen originality
[Relationship axis]
Connection by sensibilities

Expand and Enhance Customer Contact
To increase opportunities to be even more useful to
our customers, we will continually strengthen
(enhance customer contacts) our three flagship stores
(Mitsukoshi Nihombashi Main store, Isetan Shinjuku
Main store and Mitsukoshi Ginza store), which are the
Group’s greatest strength, as well as vitalize our
branch stores and regional department stores while
deploying the Group’s various resources. By doing so,
we aim to develop customer contact points suited to
the consumption styles of our customers and expand
opportunities for contact with our customers.

[Key Strategy 2]

Rebuild High Productivity Customer
Contact Points
At each customer contact point, we aim to “enhance
products and product selection and sales services” to
a level that exceeds customer demands and
expectations and raise customer satisfaction. We aim
to build new structures (business model reforms) as a
means of strengthening profitability by expanding
product profit margins commensurate with the
characteristics of each business and format and
reducing selling, general and administrative (SG&A)
expenses.
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The “world’s greatest
fashion store”
A “landmark of the
Ginza district”

[Information axis]
Response to needs

Isetan Shinjuku

[Information axis]
Ahead of the times

Mitsukoshi Ginza

A “department store
that will become a role
model of Japanese living”
Mitsukoshi Nihombashi

[Relationship axis]
Directly connect through people

Accelerate expansion of many stores befitting customer needs in daily living activity
areas in urban areas and regional areas where there are no department stores
Store opening strategy
Original merchandise unique
to Isetan Mitsukoshi

×

Efficient store operation
Strengthen expansion of CPCC*
*CPCC: Central Planning Central Control

Customized merchandise, small-size stores

Merchandise coordination, small-size stores

Business category with customized
merchandise that is competitive and
original as the Group. Targeted at
customers of competitors and
non-department store customers

Business category that simply
coordinates department stores’
merchandise and cultivates the needs
of department stores

ex.) Isetan Mirror

ex.) Satellite, Haneda

Isetan Mitsukoshi Group Three-Year Plan

Special
Feature 2

Expansion of e-commerce (EC) as a channel for providing originality that is unique to
Isetan Mitsukoshi regardless of time and accessibility constraints and creation of a new
business model that will generate revenues such as commissions as a profit source.

[Key Strategy 3]

Strengthen Our Foundation to Utilize
Group Resources
Following the integration of Mitsukoshi and Isetan, the
Group is expanding and utilizing its various resources,
including the foundation built mainly in the
department store business, across the entire Group. By
doing so, we aim to further accumulate Group
know-how and resources and to create additional
beneficial effects in the areas of sales, business
operations and costs.

Media type business
Fee-based type EC
Department store EC
(Product sales type EC)
Isetan

Business
expansion
⇒ Increased
profitability

Mitsukoshi

Integrate systems and
functions in fiscal 2013

various business strategies and ensuring that these produce results,
we can become a department store Group that “is beneficial to
customers and indispensable for each customer” while raising the
Group’s medium- and long-term corporate value.

In accordance with the medium-term management plan, we will
organically align and mutually deploy the Group’s resources and
reallocate management resources. In the uncertain and harsh
business environment, by vigorously and steadily implementing

Quickly achieve operating income of ¥50 billion by expanding profits
of department store business and strengthening growth businesses
Investment plan Investment amount of ¥110 billion for FY2013~FY2015 (plus ¥20 billion vs. previous three years )
Profit plan

¥50 billion
[Growth businesses]
Approx. ¥20 billion
Card

¥36 billion
Consolidated operating
income ¥30 billion
[Growth businesses]

[Growth businesses]

Overseas

Other

Supermarket
WEB

Small-size Specialty
store
store

Approx. ¥10 billion

Approx. ¥6.5 billion
[Department store business]
[Department store business]
Approx. ¥26 billion
[Department store business]
Approx. ¥23.5 billion

WEB

Approx. ¥30 billion
Three flagship stores
Domestic regional department stores

Small-size store
Specialty store

FY2013 plan

FY2015 plan

Medium-term target

* With regard to the plan for fiscal 2013, we have revised operating income upward to ¥32.5 billion on August 2, 2013.
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Summary of Financial Results for Fiscal Year Ended March 2013

Isetan Mitsukoshi Holdings Ltd., Consolidated Subsidiaries and Affiliated Companies

(Millions of yen)

FY2009

FY2010

FY2011

FY2012

1,291,617

1,220,772

1,239,921

1,236,333

Gross profit

360,685

342,005

347,788

347,410

Selling, general and administrative expenses

356,508

331,012

323,954

320,771

Operating income

4,177

10,993

23,834

26,639

Recurring income

19,730

27,093

38,452

34,217

Net income (loss)

(63,521)

2,640

58,891

25,292

1,238,006

1,237,775

1,227,947

1,223,677

Net assets

425,120

418,152

468,479

505,127

Interest-bearing debt

197,283

213,925

173,264

181,263

Capital investment

28,256

33,365

19,243

30,499

Depreciation and amortization

22,411

22,933

22,406

21,559

(3,604)

33,211

57,843

4,438

Cash flows from investing activities

47,443

(24,419)

(15,939)

(26,312)

Cash flows from financing activities

(41,688)

11,241

(44,940)

2,339

Net sales

Total assets

Cash flows from operating activities

(%)

27.93

28.02

28.05

28.10

27.6

27.1

26.1

25.9

Operating profit margin

0.3

0.9

1.9

2.2

Return on assets (ROA)

0.3

0.9

1.9

2.2

(14.3)

0.6

13.6

5.3

Shareholders’ equity ratio

33.4

32.8

37.2

40.1

Interest-bearing debt/Total assets (%)

15.9

17.3

14.1

14.8

Gross profit margin
Selling, general and administrative margin

Return on equity (ROE)

(Yen)

Net income (loss) per share
Cash dividend per share

(162.51)

6.69

149.28

64.11

10.00

7.00

10.00

10.00
(%)

Payout ratio
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–

104.6

6.7

15.6

Review of Operations

Overview of Fiscal 2012
The Japanese economy during fiscal 2012 ended March 2013 showed signs of a modest recovery against a background of such
factors as full-fledged public investment accompanying earthquake reconstruction efforts. Additionally, despite positive signs
such as a correction of the strong yen and an upward momentum of stock prices from the end of 2012, uncertainties about the
future remained, including the impact of increases in the consumption tax from 2014 onwards.
In the department store sector, department store sales were picking up in certain areas owing to a rebound from the
adverse impact of the Great East Japan Earthquake in 2011 and steady sales of high-end products. Nevertheless, overall net sales
for fiscal 2012 decreased compared with the previous fiscal year results.
Amid this environment, the Isetan Mitsukoshi Group progressed with the creation of a structure that reliably ensures profits
through making full use of strengths possessed by the department store business companies and affiliated Group companies as
well as the Group’s management resources toward the realization of becoming the world’s foremost retail service group that
continues to grow with high profitability. As a result of the aforementioned initiatives, consolidated net sales for the fiscal year
amounted to ¥1,236,333 million, a decrease of 0.3% from the previous fiscal year; operating income amounted to ¥26,639
million, an increase of 11.8%; and recurring income was ¥34,217 million, a decrease of 11.0%. Net income amounted to
¥25,292 million, a decrease of 57.1%.

●

Net sales by business

■Other Businesses

●

■Department
Store Business

1.1%

■Real Estate Business 1.3%

90.7%

■Other Retail & Specialty
Store Business
5.8%

Cost of sales and gross profit on sales
(net sales) / Gross profit margin

●

Operating income /
Operating profit margin

(Millions of yen)

(%)

(Millions of yen)

(%)

150,000

30

30,000

3.0

29

25,000

360,685
125,000
100,000

26,639
342,005 347,788 347,410

27.93

28.02

28.05

23,834

28.10

75,000

2.5
2.2

28

20,000

27

15,000

2.0

1.9

1.5
10,993

50,000

930,931 878,772 892,133 888,923

25,000

26
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Outlook for the Next Fiscal Year
By promoting the Isetan Mitsukoshi Group Three-Year Plan, the Isetan Mitsukoshi Group forecasts consolidated net sales of
¥1,280 billion, an increase of 3.5% from the previous fiscal year; operating income of ¥30 billion, an increase of 12.6%;
recurring income of ¥33 billion, a decrease of 3.6%; and net income of ¥22 billion, a decrease of 13.0% for fiscal 2013 ending
March 31, 2014.
* On August 2, 2013, the following upward revisions were made to the forecast of consolidated business results for the fiscal year ending March 2014.
Net sales: ¥1,290 billion; Operating income: ¥32.5 billion; Recurring income: ¥33.5 billion; Net income: ¥23.5 billion
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Review of Operations

Department Store Business

The department store business got off to a smooth start with the grand opening of the Isetan Shinjuku Main store in March 2013. The
business results of domestic Group department stores outside the Tokyo Metropolitan region have also improved, in which various measures
were taken such as newly developing small-size stores to expand and enhance customer contact.
As a result, segment sales amounted to ¥1,122,449 million, a decrease of 0.5% from the previous fiscal year, and operating income was
¥18,685 million, an increase of 3.4% from the previous fiscal year.

Department stores in the Tokyo Metropolitan region (Isetan Mitsukoshi Ltd.)
The three flagship stores, namely, the Isetan Shinjuku Main store, Mitsukoshi Nihombashi Main store and Mitsukoshi Ginza store,
are aiming to become a symbol of the department store industry through realizing our aspired image as a department store.
In March 2013, we realized the grand opening of the Isetan Shinjuku Main store, which we have been redeveloping and
opening shops in phases since last year. By designating fashion as art, the store aims to become a fashion museum that will
always disseminate new information through original planning and coordination. At the same time, space was created that will
appeal to customers’ five senses by combining tactical information and services. Additionally, by providing a sense of
entertainment, the store not only fulfills the purpose of shopping but was also developed into an attractive space in which
customers can naturally gather and that touches customers’ hearts. As a result, many customers visited the store and net sales
reached a level that exceeded the target plan.
Net sales for the department stores in the Tokyo Metropolitan region during the fiscal year under review amounted to
¥627.9 billion, down 1.5% versus the previous fiscal year (year-on-year increase of 0.2% on existing store basis, excluding the
Shinjuku Mitsukoshi ALCOTT store). Additionally, operating income rose 7.5% to ¥17.8 billion and recurring income increased
35.9% to ¥19.5 billion from the previous fiscal year.
We are also opening new small-size stores to expand and enhance customer contact. In April 2012, we opened the Isetan
Haneda Store, which mainly offers men’s miscellaneous items and food gifts, at Haneda Airport Domestic Terminal No. 1.
Additionally, we opened the Isetan Outlet Store at the Sano Premium Outlets in July 2012. Other measures toward steady
expansion also include opening six Isetan Mirror stores, which is our luxury cosmetics select shop, from March 2012 to
April 2013.

Desired Shape in the Medium Term

■ Efforts

to Increase Profitability
— Structural Reform of Supply Chain and
Enhancement of Sales Capability

The Isetan Mitsukoshi Group established a system for
developing products via structural reform of the supply
chain together with the grand opening of the Isetan
Shinjuku Main store in March 2013. An organizational
reform was also carried out in April 2013 employing a
system of separating products and sales in order to dually
realize supply chain structural reforms and enhancement
of sales capability. With these reforms, we plan to expand
our initiatives not only to department stores but also
other businesses, including the WEB business and smallsize store business to generate greater results throughout
the Group.
● Aim

of separating products and sales

In conjunction with strengthening our stores’ sales line,
we aim to concurrently realize “higher sales levels” and
“providing products with originality” by clarifying
products and sales organizational roles.
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Clarification of vertical
sales line

Enhance sales capability and profitability
Centralization of product
by strengthening the promotion
procurement function
systems of both “products” and “sales”

Enhance sales capability (sales)

Structural reform of supply chain (products)

Building of store workflow originating from sales
Strengthen management of sales managers,
which is a resource of store sales capability
Building of sales system through scientific approach
Optimal allocation of personnel based
on sales business analysis
Building of new training and development
models with new concepts
Formalize and develop knowledge of sales
behavior and skills of outstanding sales
staff (stylists)
according to
Training and
individual sales staff (stylists)

Structural reform of distribution structure
Strengthening of import and inventory
management functions
■ Strengthening of internal apparel function
■

Appropriately
communicate
needs

Revision of
supply terms

Product
development
Provide
products, sales, that realizes high
development profit margins
and services
Outlets

■ Revision

of rational business terms
of supply conditions

■ Standardization
■

Product development with
authorization to decide prices
■ Private brand strategy
■ Exclusive development
■

Increase consumption ratio of
purchased products

CDP*1

Expansion to SPA*2 (specialty store retailers)

Achieve greater customer satisfaction and further touch their hearts ⇒ Profit expansion
*1 Career Development Program *2 Speciality store retailer of private label apparel

Review of Operations

●

Net sales by store
■Mitsukoshi Chiba store

17,343 Millions of yen 2.8%

■Isetan Fuchu store

20,504 Millions of yen 3.3%

■Isetan Sagamihara store

25,708 Millions of yen 4.1%

■Isetan Urawa store

42,964 Millions of yen 6.8%

■Isetan Matsudo store

21,406 Millions of yen 3.4%

■Isetan Tachikawa store

38,768 Millions of yen 6.2%

■Mitsukoshi Ginza store

61,267 Millions of yen 9.8%

Mitsukoshi Nihombashi Main store

■Isetan Shinjuku Main store

236,841 Millions of yen 37.7%

■Mitsukoshi Nihombashi Main store
163,181 Millions of yen 26.0%

Isetan Shinjuku Main store

Mitsukoshi Ginza store

Expand and promote structural reform of supply
chain extending beyond department stores

● Results

of supply chain structural reforms in
fiscal 2012

• Supplier share versus store sales was 10.4%
(up 2.0 percentage points versus fiscal 2011).
• Gross profits increased ¥2 billion.

● Increase

in gross profits through structural reform of supply chain and supplier share
20.0%

Supplier share
Supplier relationships

10.4%

Units

+2.0% vs.
FY2011

Private brand products

13.0%

+¥20 billion
vs. FY2011

(YoY increase of ¥6 billion)

+¥7 billion
vs. FY2011

(YoY increase of ¥5 billion)

+¥2 billion
vs. FY2011
FY2012

FY2013 plan

FY2016 plan

Expand structural reform of supply chain to WEB and small-size store businesses and
strengthen promotion system linked to achieving results across the Group.
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Review of Operations

Department Store Business

Regional Department Stores
Overall sales at domestic Group department stores outside the Tokyo
Metropolitan region improved due to making progress in the
development and introduction of shared products with originality that
utilize the Group’s capabilities in addition to cost restructuring efforts
of respective companies.
As a result, net sales in domestic regional department stores
during the fiscal year under review amounted to ¥411.6 billion, a
decrease of 0.4% from the previous year, and operating income was
¥2.5 billion, an increase of 289.0% from the previous fiscal year.

Sapporo Marui Imai

Sendai Mitsukoshi

Desired Shape in the Medium Term

■ Development, Cultivation

and Strengthening of
Growth Businesses — WEB Business
Strengthening of communication in conjunction
with stores

In the WEB business, we established the joint venture
Fashion Headline Ltd. with IID, Inc., whose main business
involves the operation of news sites, as of December 2012
and launched FASHION HEADLINE, a comprehensive
fashion news site. Additionally, in conjunction with the
redevelopment of the Isetan Shinjuku Main store, we
started our new website, ISETAN PARK net, to deliver
information related to the store’s personnel, products and
services using social media. On this website, we will
strengthen measures to realize communication and
services that will connect stores with the website and
social media with online shopping as of means of
providing a new experience for customers.
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Iwataya

Review of Operations

Overseas Department Stores
For our overseas department stores, we strived to cultivate and deeply
penetrate markets in China and Southeast Asia, where continued
robust growth is expected. In May 2012, we opened a new store, the
One Utama Store, in the state of Selangor in Malaysia, making this our
fourth store in that country. Additionally, the grand opening of our
second store in Tianjin, China, was carried out in January 2013.
As a result, overall net sales for overseas department stores
amounted to ¥73.2 billion, an increase of 12.6% from the previous
fiscal year, and operating income was ¥1 billion, a decrease of 36.2%
from the previous fiscal year.

Isetan Kuala Lumpur KLCC store

Isetan Tianjin No.2 store

Isetan Singapore Serangoon store

Isetan Kuala Lumpur One Utama store

Desired Shape in the Medium Term

■ Development, Cultivation

and Strengthening of
Growth Businesses — Overseas Business

Isetan Mitsukoshi has been developing dominant
strategies for overseas thus far with a primary emphasis
on existing areas by utilizing our visibility and know-how
possessed by existing stores. While continuously
promoting this initiative, we will carry out measures to
open large- and medium-size stores particularly in
Southeast Asia going forward. Additionally, at the
Chengdu Isetan No.2 store in China, we plan to make
inroads into the property management (PM) business in
view of the operation of large shopping centers (SC).
Through these measures, we will expand store
openings while ensuring a certain scale of store size and
content that are able to compete with local large
commercial facilities.

■ New

store opening plan
Isetan Chengdu

Isetan Chengdu
No.2 store

● Isetan

Chengdu No.2 store

(scheduled to open in spring 2015)
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Review of Operations

Credit & Finance Business / Customer Organization Management Business

In the credit & finance business/customer organization management business, we have worked to improve the Group management system to
enhance convenience for our customers and build a management foundation that ensures high profitability.
MICARD Co., Ltd. worked to expand membership while expanding the use of cards outside department stores, strengthening financial
services and building a highly productive business foundation. The company also enhanced customer convenience through various measures
such as starting a new Tsunagarimasu service. Under this service, the best discount rate will be applied to all family members whether or
not customers are separately responsible for their own finances. Annual purchased amounts can be combined as well.
As a result, segment sales amounted to ¥30,947 million, an increase of 8.4% from the previous fiscal year, and operating income was
¥3,710 million, an increase of 39.3% from the previous fiscal year.

●

Number of MICARD accounts / Amounts handled by MICARD
■

Number of MICARD accounts

■

Amounts handled by MICARD
(Inside and outside department stores)
■ Inside department stores ■ Outside department stores

(10,000 accounts)

(100 million yen)

300

239

258

266

200

6,132

5,125
4,000

156
100

5,958

6,000

3,227
1,987

2,000

2,449

1,357
700

0

FY2009 FY2010 FY2011 FY2012

0

FY2009 FY2010 FY2011 FY2012

Desired Shape in the Medium Term

■ Development, Cultivation

and Strengthening of
Growth Businesses
— Small-Size Store Business

In the small-size store business, as a means of
expanding customer contact points by utilizing the
strengths of Isetan Mitsukoshi, we will promote new
store openings for various store categories to extend
our reach into the daily living activities of customers in
such locations as expressway service areas.
Additionally, in order to accelerate growth, smallsize store departments previously scattered in flagship
stores and branch stores were consolidated as the
Small-Size Stores Business Department, thereby establishing a structure for the Regional Store Business
Department to independently support product policies
for small-size stores. Over the medium term, we aim to
achieve net sales of ¥50 billion and operating income
of ¥2.5 billion for small-size stores nationwide.

Expand customer contact points by accelerating opening of small-size and medium-size stores
Net sales

Number of stores

FY2013 plan: ¥25 billion
⇒FY2015 plan: ¥35 billion

FY2013 plan: 85 store structure
⇒FY2015 plan: 150 store structure

<Expand customer contact points that will utilize strengths>

Currently developing format

Strengths of Isetan Mitsukoshi
Various store formats

New sales channels

Mirror

Haneda store

Satellite

Outlet

“Locations” and “formats” for considering expansion in the future
Locations

New formats

• Transportation hubs
(expressways, airports, station buildings)
• Within other business categories
(commercial complexes, shopping centers, outlets)

• 3000m2〜5000m2 medium-size stores
• Women’s, men’s, foods and living

Points to strengthen in FY2013
“Establish a profit model” via
Small-Size Stores
Business Department

“Product support” via Regional
Stores Business Department

New business category
development via Market and
Development Department

[Medium-term target] Achieve scale of ¥50 billion in net sales and operating income of
¥2.5 billion for small-size stores nationwide.
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Review of Operations

Other Retail & Specialty Store Business

In the other retail & specialty store business, Isetan Mitsukoshi Food Service Ltd., which operates a supermarket business, worked to raise
the satisfaction level of local customers by providing safe and reassuring products and highly original top-quality products that utilize its own
self-manufacturing function. In June 2012, Isetan Mitsukoshi Food Service opened the Queen’s Isetan Fujimino Store.
Isetan Mitsukoshi Direct Shopping Ltd. worked to upgrade and expand catalog and TV mail order shopping service businesses. At the
same time, as a means of utilizing the strengths of the two companies, Isetan Mitsukoshi Direct Shopping and Japan Post Co., Ltd. started
preparations from January 2013 directed toward establishing a new company to jointly conduct product procurement and catalog
production.
As a result, segment sales amounted to ¥85,745 million, a decrease of 2.2% from the previous fiscal year, and operating loss was ¥532
million compared with operating income of ¥375 million in the previous fiscal year.

Real Estate Business / Other Businesses
Real Estate Business
In the real estate business, Isetan Mitsukoshi Building Management Service Co., Ltd. worked to build sales support operations as well as
reinforce energy saving and disaster prevention related operations.
As a result, segment sales amounted to ¥32,735 million, an increase of 37.5% from the previous fiscal year, and operating income was
¥3,526 million, an increase of 291.7% from the previous fiscal year.
Other Businesses
In the other businesses segment, Isetan Mitsukoshi System Solutions Ltd., which is engaged in data processing services, received orders for
system development and operation business for non-Group department stores. At the same time, Isetan Mitsukoshi Business Support Ltd.,
which is engaged in logistics services, and Isetan Mitsukoshi Human Solutions Ltd., which is engaged in personnel services, have worked to
strengthen shared service functions.
As a result, segment sales amounted to ¥72,738 million, a decrease of 3.4% from the previous fiscal year, and operating income was
¥1,109 million, a decrease of 32.6% from the previous fiscal year.

■ Development, Cultivation

— Supermarket Business

and Strengthening of Growth Businesses

In the supermarket business, we will utilize the strength of Queen’s Isetan by providing high-quality, safe and reassuring products and highly original products
that are not being handled by other supermarkets, while also utilizing our self-manufacturing function and conducting store operation reforms to shift toward
a highly profitable structure.
We will also expand store openings of medium- and small-size supermarkets and Queen’s Isetan stores, which is designated as small-size specialty
business category, with a focus on urban areas and terminals. Through these measures, we aim to achieve operating income of ¥1.5 to ¥2.0 billion over the
medium term.

Queen’s Isetan Fujimino store

Queen’s Isetan Musashisakai store

Queen’s Isetan Mejiro store (Image after completion)
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Corporate Social Responsibility (CSR)

CSR Policy of the Isetan Mitsukoshi Group

The Isetan Mitsukoshi Group believes in our responsibility as a corporate citizen to play a part in realizing a sustainable society and
seeks to gain the understanding and trust from all stakeholders in business activities directed toward achieving this goal. Our basic
stance is that “implementing the corporate principles of the Group is synonymous with CSR activities,” as detailed below.

Definition

Desired Stance

CSR activities refer to activities undertaken in line with the corporate
principles of the Group that seek to ensure a prosperous future for all
stakeholders by helping to find solutions to various social issues.

●

Become the world’s foremost solution provider in the CSR field
through implementation of the corporate principles of the Group.

Rationale of CSR through implementation of The Isetan Mitsukoshi Way

Social contributions outside of business
(charitable contributions)

Social contributions through business
◆Charity
◆Environmental

◆Support

business, etc.

of the arts, etc.

The Isetan Mitsukoshi Way
Essential responsibilities
that must be fulfilled as
a company

Ethical Behavioral Norms
Compliance

Quality & Safety
Employment & Human Resources
Corporate Governance

Environmental
Improvements

Risk Management
Internal Controls

Corporate Communication

Social contributions through business

The Isetan Mitsukoshi Group has been carrying out its CSR activities with a primary focus on the three areas of environmental
improvements, quality & safety and employment & human resources. Economic and social environments, as well as customer values
and ideas, have been diversifying since the Great East Japan Earthquake in March 2011. In addition to these three areas, we will
undertake greater efforts through business to promote regional and social contribution activities that are unique to the Isetan
Mitsukoshi Group. We will contribute to resolving social issues such as organizational governance, the environment, human rights
and labor practices based on ISO 26000, thereby developing CSR activities that touch the hearts of all stakeholders.
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CSR

Social contributions through business

Revitalize Japan
The Isetan Mitsukoshi Group’s initiatives through its business, which are being developed under the theme of “Revitalize Japan,” are
introduced herein.

JAPAN SENSES
JAPAN SENSES is a campaign aimed at rediscovering Japan’s strengths together with customers by
introducing goods, services and people that incorporate Japanese traditions, aesthetic sense and
advanced technologies, which are unique, world-class elements of Japan. The concept of this
campaign is to reaffirm the positive aspects of Japanese traditions and culture to the world through
our department stores in order to create new value and revitalize the country.

■

Furoshiki Festival

The JAPAN SENSES “2nd furoshiki
Festival” was held at the Isetan
Shinjuku Main store on January 2-8,
2013. On this occasion, stylish
furoshiki wrapping cloths were
introduced, combining an extensive
lineup of Ise-katagami (Japanese
paper stencil patterns for textiles)
owned by Isetan and sensibilities of
Japanese designers and creators.

■

Only MI

Habutae silk, which is woven using untwisted yarn made in the
town of Kawamata in Fukushima Prefecture, is the world’s thinnest
material for making shawls. With its established reputation of
lightness, comfortable feeling when worn and vibrant colors,
habutae silk is also highly acclaimed among European brands. At
the Mitsukoshi Nihombashi Main store, shawls that reflected
customers’ opinions were created and produced using habutae silk
together with a manufacturer and introduced as Only MI items
(products exclusively sold at Isetan Mitsukoshi).
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Corporate Social Responsibility (CSR)

CSR Policy of the Isetan Mitsukoshi Group

KISS THE HEART (Initiatives to Support Children’s Growth)
KISS THE HEART is a charity program for continuously carrying out reconstruction support
through art. The works of artists who have participated in the program are sold in a charity
auction and the proceeds are donated to the Children’s House of Art Project.

■ The

Children’s House of Art Project Support

As part of ongoing Great East Japan Earthquake relief efforts through
the power of art, from January 23 through to February 25, 2013, the
Isetan Mitsukoshi Group hosted an event together with artists and
displayed works of young artists at the show windows of the Isetan
Shinjuku Main store, the Mitsukoshi Nihombashi Main store and the
Mitsukoshi Ginza store over the approximately one-month period.
Based on the theme of “revitalizing the ‘natural power’ of art,” in
fiscal 2012, the artworks, expressing the fundamental power and
beauty of localities, as well as works that will give a sense of vitality
have attracted people passing in front of the show windows and
contributed to the nurturing of young artists in turn.
In addition, we conducted a charity auction of artworks, in which
all proceeds were donated to the Children’s House of Art Project.
We consider it to be our mission to properly communicate our
social contribution activities and Japanese culture by believing in the
revitalization of human power through art.

Amount donated: ¥1,955,246
Donation recipient: The Children’s House of Art Project
The Children’s House of Art Project is a joint project promoted by Tohoku
University of Art & Design, Tohoku Revival Services Organization and
Kyoto University of Art and Design, in which activities are carried out to
assist nurturing a spirit of artistic creation for children in the disasteraffected areas of the Great East Japan Earthquake so that they will grow
up and become adults who will take the lead in the next generation.

Works displayed at the show window of Mitsukoshi Ginza store

The first report of FY2012 activities
was also displayed.

HEART FOR CHILDREN
HEART FOR CHILDREN is a charity program realized through the thoughts of the Altagamma Foundation, which brings together many global
brands representing Italy, resonating with the thoughts of Isetan Mitsukoshi, which has been continuously supporting children in the disasteraffected areas of the Great East Japan Earthquake. This program is centered on fashion common to both organizations.
■ Heart

for Children Charity Campaign

In October 2012, Isetan Mitsukoshi held a charity campaign with the
cooperation of membership brands of the Altagamma Foundation to
help children who were affected by the Great East Japan Earthquake.
During this campaign, we sold exclusive charity items for this project,
raised funds at stores and conducted a charity auction at the Embassy
of Italy. All proceeds were donated.

Amount donated: ¥10,063,487
Donation recipient: The Ashinaga organization’s Ashinaga Tohoku
Rainbow House Construction
Funds will be used for constructing a center for providing mental
care for children who lost their parents as a result of the earthquake
and tsunami.
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Venue at the Isetan Shinjuku Main store

CSR

Environmental Initiatives

Based on the Isetan Mitsukoshi Group Environmental Policy, which was formulated in April 2009 and based on the Isetan Mitsukoshi Way, the
Isetan Mitsukoshi Group will implement measures to prevent global warming and preserve the environment to realize a sustainable society.
■

Merry Green Christmas

The Merry Green Christmas Charity Campaign was launched in 2006
based on the theme of “Christmas leading to the future for the earth and
children.” In 2012, marking the seventh year, a total of 31 stores,
including the Isetan Mitsukoshi Group and affiliated stores, took part and
sold straps from BE@RBRICK for ¥400 each. Of this amount, ¥100 was
donated with the approval of many customers nationwide.

Amount donated: ¥12,099,200
Donation recipient: Green Santa Foundation
The Green Santa Foundation contributes by giving products made from
domestic thinned wood to children and cultivating Green Santa® forests.
Customers purchasing straps from BE@RBRICK

■

Tsukamihon Charity

In August 2012, the Tsukamihon Charity initiative was held at the
central hall on the first floor of the Mitsukoshi Nihombashi Main store.
Tsukamihon are samples of blank bound books using the same
paper, page number and size as the ones created by publishing
companies prior to publishing new books. Tsukamihon that are usually
disposed of after use were sold to raise funds at ¥200 or higher per
book, which are then reused as plain notebooks. On the fifth occasion, a
total of 1,800 tsukamihon booklets were provided free of cost thanks to
the cooperation of approximately 30 publishing companies. In
conjunction with the 2012 Kodomohaku (2012 Children’s Exhibition),
which was held during the same period, this event also provided a
positive opportunity to propose new ways of using tsukamihon and
consider about the environment that may become a source of children’s
homework assigned for the summer holiday.
Amount donated: ¥195,735
Donation recipient: The Green Tokyo Fundraising Campaign Committee
Fundraising to develop Tokyo into a city filled with greenery. The funds are
used for developing playground grass at elementary schools.

Tsukamihon charity initiative developed at the Mitsukoshi Nihombashi Main store

Quality and Safety Initiatives
The Isetan Mitsukoshi Group uses proper knowledge in providing products to customers and promotes initiatives always from the customer’s
standpoint to enable them to purchase our products with a sense of assurance.

Employment and Human Resources
The Isetan Mitsukoshi Group is striving to become “my indispensable department store” for its customers by developing human resources
and strengthening recruitment through expanding areas to enable each and every employee to take an active role and in turn vitalize
human resources.
22

Management Structure

Corporate Governance

● Basic

Philosophy Concerning Corporate Governance

The Isetan Mitsukoshi Group endeavors to build favorable relationships
with customers, employees, shareholders, suppliers, local communities
and all other stakeholders. To this end, we are promoting corporate
governance reforms in tandem with business structure reforms, and
developing and strengthening legal functions and systems that include a
general meeting of shareholders, a board of directors, a board of

● Corporate

corporate auditors and an accounting auditor. In addition, we aim to be
a business group trusted by stakeholders through enhanced transparency
in corporate activities and compliance management in which we fulfill
our social responsibilities. To achieve these goals, we continuously carry
out initiatives to accelerate management decision-making, reinforce
management oversight functions and enhance internal control systems.

Organizational Structure and Internal Controls

Isetan Mitsukoshi Holdings has adopted the format of a company with an
established Board of Corporate Auditors. A Nomination and
Remuneration Committee has been established, which consists mainly of
external directors and serves as the advisory body to the Board of
Directors. This ensures transparency in governance. The Group also
employs an executive officer system and has established a Strategic
Management Committee, which in principle convenes once a week, to
promote the efficient execution of business and to accelerate
decision-making. This committee deliberates on business strategy and
allocates management resources appropriately for the Group.

Management Supervisory Body
General Meeting of Shareholders
Nomination and
Remuneration Committee

Corporate Auditors

Board of Directors

Board of Corporate Auditors

Chairman and Representative Director
President and Representative Director
Internal Audit Office
Strategic Management Committee
Various committees

Various divisions
Respective Group companies

Operational execution body
● Compliance

We are building a framework for ensuring that employees comply with
laws and the articles of incorporation in the conduct of business. A
regular board of directors’ meeting is held once a month in accordance
with the Rules Pertaining to the Board of Directors. This ensures the
mutual understanding of opinions and allows mutual oversight over the
conduct of duties and the prevention of acts in violation of the laws and
articles of incorporation before they occur. The position of the persons
in charge of overseeing compliance has also been established in the
Administration Headquarters of Isetan Mitsukoshi Holdings. The persons
in this position work to maintain and improve the system of internal
● Risk

Management

A supervisory department and persons in charge of risk management have
been established in the Administration Headquarters, working closely with
the risk management divisions of respective Group companies and
developing a risk management system for the entire Group.
Additionally, we establish risk management basic policy and basic
rules and select the risks that should be addressed first. For each of
these risks, we formulate and implement preventive measures in order to
eliminate them before they occur or minimize exposure. We have
established a lateral internal corporate management structure and
● Internal

information coordination system to enable swift response when risks
materialize. We are also working to prevent or minimize expansion of
the damage and secondary harm, as well as to prevent recurrence
through the formulation of concrete response plans in advance for high
priority risks, and by providing education and training for all employees
company-wide. In terms of contingency planning, we operate the
earthquake early warning system developed by the Japan Meteorological
Agency at Mitsukoshi and Isetan branches, and have formulated a new
flu response manual for the Group.

Controls on Financial Reporting

We are working to ensure proper financial reporting by specifying
company-wide policies and procedures to ensure proper follow-through.
We have also put into place a system to prevent the occurrence of
serious errors in financial reporting. Additionally, we have set up an
Internal Audit Office as an independent evaluation body, which executes
corrective measures when problems with internal controls are identified
in line with the result of reports made when monitoring operations.
Evaluations of company-wide internal controls and internal controls
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controls and legal compliance. The Internal Audit Division has been
established independently to audit the lawfulness and appropriateness of
the conduct of business while maintaining communication with each
division.
We have also established the Isetan Mitsukoshi Group Hotline as the
contact point for internal reporting and consultation. Accordingly, we
devise and promote corrective actions and measures in a timely manner
to prevent recurrence in response to reports and consultation from
Group employees from the viewpoint of internal Group compliance.

related to business processes were made at fiscal year-end in conformity
with generally accepted standards. The extent of the assessments is based
on the level of importance in terms of impact on the reliability of
financial reporting. The results showed that our internal controls for
financial reporting are functioning effectively. Our evaluation results of
internal controls on financial reporting were deemed appropriate as well
by an independent auditor.

Management Structure

Directors and Officers (As of June 24, 2013)

Isetan Mitsukoshi Holdings Ltd.
Chairman and Representative Director

Kunio Ishizuka

President and C.E.O.

Hiroshi Onishi

Executive Officer, General Manager of Personal Management
Division, Strategic Planning Headquarters

Moritaka Nakamura

Director and Senior Managing Executive Officer,
Department Store Business Planning & Operation

Toshihiko Nakagome

Executive Officer, General Manager of Business Development
Division, Strategic Planning Headquarters

Yoshiya Kubota

Director, Managing Executive Officer,
Administration Headquarters

Ken Akamatsu

Executive Officer, General Manager of General Administration
Division, Administration Headquarters

Takaaki Muto

Director, Managing Executive Officer,
Strategic Planning Headquarters

Toshihiko Sugie

Executive Officer, General Manager of Business Coordination
Division, Administration Headquarters

Hideharu Wada

Director, Managing Executive Officer,
Affiliated Business Headquarters

Hidenari Takeda

Executive Officer, General Manager of Finance & Accounting
Division, Administration Headquarters

Shigeki Yamazaki

Outside Director

Nobuo Kuroyanagi

Executive Officer, General Manager of Domestic Subsidiaries &
Affiliate Control Division, Affiliated Business Headquarters

Masakazu Nishida

Outside Director

Shoei Utsusda
Yoshinori Ida

Executive Officer, General Manager of International Business
Division, Affiliated Business Headquarters

Jun Yokoyama

Outside Director
Corporate Auditor

Shinya Takada
Kosuke Kojima

Executive Officer, General Manager of Business Planning
Division, Department Store Business Planning & Operations
Headquarters

Masaaki Yanagi

Corporate Auditor
Outside Auditor

Teisuke Kitayama
Sumio Iijima

Managing Executive Officer, Deputy General Manager of
Department Store Business Planning & Operations
Headquarters; concurrently assuming the position of General
Manager of Local & Branch Stores Division, Department Store
Business Planning & Operations Headquarters

Takuya Matsuo

Executive Officer, General Manager of Store Policy Division,
Department Store Business Planning & Operations
Headquarters

Ryuichi Aoki

Outside Auditor

Executive Officer, General Manager of Advertising & Sales
Promotion Division, Department Store Business Planning &
Operations Headquarters

Toru Hayakawa

Toshinori Shirai

Executive Officer, General Manager of Merchandising Strategy
Division, Department Store Business Planning & Operations
Headquarters

Masaaki Takano

Executive Officer, General Manager of Corporate Planning
Division, Strategic Planning Headquarters

Executive Officer, General Manager of Ladies, Jewelry &
Watches, Children’s Wear, Flagship Stores Business Division,
Department Store Business Planning & Operations
Headquarters

Hiroshi Maeno

Executive Officer, General Manager of Cosmetics & Fashion
Accessories, Ladies Intimate, Flagship Stores Business Division,
Department Store Business Planning & Operations
Headquarters

Toshiharu Okubo

Executive Officer, General Manager of Men’s Sports & Wear,
Flagship Stores Business Division, Department Store Business
Planning & Operations Headquarters

Tomohiko Shimura

Executive Officer, General Manager of Home Furnishings &
Housewares, Flagship Stores Business Division, Department
Store Business Planning & Operations Headquarters

Satoshi Fujikawa

Executive Officer, General Manager of Foods, Flagship Stores
Business Division, Department Store Business Planning &
Operations Headquarters

Masato Takayama

Executive Officer, General Manager of Special Customer
Accounts, Flagship Stores Business Division, Department Store
Business Planning & Operations Headquarters

Atsushi Kurobe

Executive Officer, General Manager of Group Stores
Merchandising Headquarters, Local & Branch Stores Division,
Department Store Business Planning & Operations
Headquarters

Ryuichi Asada

Executive Officer, General Manager of Isetan Tachikawa store,
Local & Branch Stores Division, Department Store Business
Planning & Operations Headquarters

Motohide Esaka

Isetan Mitsukoshi Ltd.
Chairman and Representative Director

Kunio Ishizuka

President and C.E.O.

Hiroshi Onishi

Director and Executive Vice President, Department Store
Business Planning & Operation; concurrently assuming the
position of General Manager of Flagship Stores Business
Division, Department Store Business Planning & Operations
Headquarters

Toshihiko Nakagome

Director and Managing Executive Officer, General Manager of
Administration Headquarters

Ken Akamatsu

Director and Managing Executive Officer, General Manager of
Strategic Planning Headquarters

Toshihiko Sugie

Director and Managing Executive Officer, General Manager of
Affiliated Business Headquarters

Hidenari Takeda

Corporate Auditor

Hideaki Urabe

Corporate Auditor

Shigeru Nishiyama

Managing Executive Officer, General Manager of Mitsukoshi
Nihombashi Main store, Flagship Stores Business Division,
Department Store Business Planning & Operations
Headquarters

Yoji Naka

Managing Executive Officer, General Manager of Local &
Branch Stores Division, Department Store Business Planning &
Operations Headquarters

Takuya Matsuo

Managing Executive Officer, General Manager of Isetan
Shinjuku Main store, Flagship Stores Business Division,
Department Store Business Planning & Operations
Headquarters

Yoshio Takino

Executive Officer, General Manager of Mitsukoshi Ginza store,
Flagship Stores Business Division, Department Store Business
Planning & Operations Headquarters

Hideyuki Murakami

Executive Officer, General Manager of Isetan Urawa store, Local Toru Ito
& Branch Stores Division, Department Store Business Planning
& Operations Headquarters
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Domestic Department Stores (As of April 1, 2013)

Isetan Mitsukoshi Ltd.
◎Isetan
●Mitsukoshi
■Regional department store subsidiaries

1 company
6 stores
3 stores
10 companies 15 stores (Sapporo Marui Mitsukoshi Ltd., Hakodate Marui Imai Ltd., Sendai Mitsukoshi Ltd., Niigata Isetan Mitsukoshi Ltd., Shizuoka Isetan Co., Ltd.,
Nagoya Mitsukoshi Ltd., Takamatsu Mitsukoshi Ltd., Matsuyama Mitsukoshi Ltd., Hiroshima Mitsukoshi Ltd., Iwataya Mitsukoshi Ltd.)

6 stores (LACHIC store, Ebisu store, Tama Center store, Shinjuku ALTA store, Ikebukuro Sunshine City ALTA store, Niigata ALTA store)
1 company 2 stores (West Japan Railway Isetan Ltd.)
Total 12 companies 32 stores (26 department stores, 6 specialty stores)
■Mitsukoshi specialty stores
◆Equity-method affiliates

■ Sapporo Marui Mitsukoshi Ltd.
Sapporo Marui Imai
Sapporo Mitsukoshi
■ Hakodate Marui Imai Ltd.

■ Niigata Isetan Mitsukoshi Ltd.
Niigata Isetan
Niigata Mitsukoshi
■ Niigata ALTA store
◆ West Japan Railway Isetan Ltd.
JR Kyoto Isetan
JR Osaka Mitsukoshi Isetan

■ Sendai Mitsukoshi Ltd.

■ Hiroshima Mitsukoshi Ltd.

Isetan Mitsukoshi Ltd.
◎ Isetan (6 stores)

● Mitsukoshi (3 stores)
■ Mitsukoshi specialty stores (4 stores)

〈Tokyo Metropolitan area〉

■ Takamatsu Mitsukoshi Ltd.
■ Matsuyama Mitsukoshi Ltd.

■ Iwataya Mitsukoshi Ltd.
Iwataya Main store
Iwataya Kurume store
Fukuoka Mitsukoshi
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■ Nagoya Mitsukoshi Ltd.
Nagoya Sakae store
Hoshigaoka store
■ LACHIC store
■ Shizuoka Isetan Co., Ltd.

◎ Isetan Tachikawa store

◎ Isetan Urawa store
◎ Isetan Shinjuku Main store

■ Shinjuku ALTA store

◎ Matsudo store
■ Ikebukuro Sunshine City ALTA store
● Mitsukoshi Nihombashi Main store
● Chiba store

● Mitsukoshi Ginza store
■ Ebisu store
◎ Isetan Fuchu store
■ Tama Center store
◎ Isetan Sagamihara store

Corporate Data

Overseas Stores and Offices (As of April 1, 2013)

Asia
G China (Shanghai)

A China (Shenyang)
●Isetan Shenyang
■Shenyang Isetan Co., Ltd.

◎Isetan (China) Holdings Ltd.
●Garden Hotel Shanghai
Mitsukoshi, Shanghai store
●Mei Long Zhen Isetan Shanghai
◆Mitsukoshi, Ltd., Shanghai Office
■Shanghai Mei Long Zhen
Isetan Department Store Co., Ltd.

A

(Terminated operations as of May 2013)

B China (Tianjin)

B

●Isetan Tianjin
●Isetan Tianjin No.2 store
■Tianjin Isetan Co., Ltd.

G

C

C China (Chengdu)

H Taiwan

H

●Isetan Chengdu
●Isetan Chengdu No.2 store
(Scheduled to open in spring 2015)

●Shin Kong Mitsukoshi
Taipei Nanking Branch
Building 1, Building 2, Building 3
Taipei Station Branch
Taipei Hsin Yi A11 Branch
Taipei Hsin Yi A8 Branch
Taipei Hsin Yi A9 Branch
Taipei Hsin Yi A4 Branch
Taipei Tienmu Branch
Taoyuan Dayou Branch
Taoyuan Station Branch
Hsinchu Branch
Taichung Branch
Chiayi Branch
Tainan Jhong Shan Branch
Tainan Shi Men Branch
Kaohsiung San-Duo Branch
Kaohsiung Zuoying Branch

D

■Chengdu Isetan Co., Ltd.
D Thailand (Bangkok)

●Isetan Bangkok
■Isetan (Thailand) Co., Ltd.
* ■ITM Clover Co., Ltd.

E

F

E Malaysia (Kuala Lumpur)
●Isetan Kuala Lumpur LOT 10 store
●Isetan Kuala Lumpur KLCC store
●Isetan Kuala Lumpur the Gardens store
●Isetan Kuala Lumpur One Utama store
■Isetan of Japan Sdn. Bhd.

F

Singapore
●Isetan Singapore Scotts store
●Isetan Singapore Orchard store
●Isetan Singapore Katong store
●Isetan Singapore Tampines store
●Isetan Singapore Serangoon store
★Isetan Singapore Mango Boutique
■Isetan (Singapore) Ltd.
■Lexim (Singapore) Pte. Ltd.

(Building 1, Building 2)

* ■Shin Kong Mitsukoshi
Department Store Co., Ltd. (Taiwan)

Europe and the United States
I

●Mitsukoshi Orlando Store &
Restaurant at Disney World
◆Isetan New York Representative Office
■Mitsukoshi (U.S.A.) Inc.

J
K
I
I

United States

L

J

United Kingdom
●Mitsukoshi London Store & Restaurant
■Mitsukoshi (U.K.) Ltd.

K France
◆Paris Representative Office
L Italy
●Mitsukoshi Rome Store
■Isetan Mitsukoshi Italia S.r.l.
■Mitsukoshi Italia S.p.A.
◎Holding company ●Overseas department stores ★Overseas specialty stores and affiliates ■Overseas subsidiaries and affiliates ◆Representative Office ○Other * Equity-method affiliate
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Consolidated Companies of the Isetan Mitsukoshi Group (As of March 31, 2013)
Consolidated subsidiary

40 companies

* Equity-method affiliate

8 companies

Department Store Business
<Domestic>

Isetan Mitsukoshi Ltd.

Shizuoka Isetan Co., Ltd.

Iwataya Mitsukoshi Ltd.

3-14-1 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3352-1111

1-7 Gohukucho, Aoi-ku, Shizuoka-shi,
Shizuoka 420-0031, Japan
TEL: +81-54-251-2211

2-5-35 Tenjin, Chuo-ku, Fukuoka-shi,
Fukuoka 810-8680, Japan
TEL: +81-92-721-1111

Sapporo Marui Mitsukoshi Ltd.

Nagoya Mitsukoshi Ltd.

2-11 Minamiichizyounishi, Chuo-ku,
Sapporo-shi, Hokkaido 060-0061, Japan
TEL: +81-11-205-1151

3-5-1 Sakae, Naka-ku, Nagoya-shi,
Aichi 460-8669, Japan
TEL: +81-52-252-1111

Hakodate Marui Imai Ltd.

Hiroshima Mitsukoshi Ltd.

32-15 Hon-cho, Hakodate-shi,
Hokkaido 040-0011, Japan
TEL: +81-13-832-1151

5-1 Ebisu-cho, Naka-ku, Hiroshima-shi,
Hiroshima 730-8545, Japan
TEL: +81-82-242-3111

Sendai Mitsukoshi Ltd.

Takamatsu Mitsukoshi Ltd.

4-8-15 Ichiban-cho, Aoba-ku, Sendai-shi,
Miyagi 980-8543, Japan
TEL: +81-22-225-7111

7-1 Uchimachi, Takamatsu-shi,
Kagawa 760-8639, Japan
TEL: +81-87-851-5151

Niigata Isetan Mitsukoshi Ltd.

Matsuyama Mitsukoshi Ltd.

1-6-1 Yachiyo, Chuo-ku, Niigata-shi,
Niigata 950-8589, Japan
TEL: +81-25-242-1111

3-1-1 Ichiban-cho, Matsuyama-shi,
Ehime 790-8532, Japan
TEL: +81-89-945-3111

* THE PRINTEMPS GINZA Co., Ltd.
3-2-1 Ginza, Chuo-ku, Tokyo 104-0061, Japan
TEL: +81-3-3567-0077

* Usui Department Store Co., Ltd.
13-1 Nakamachi, Kooriyama-shi,
Fukushima 963-8004, Japan
TEL: +81-24-932-0001

* West Japan Railway Isetan Ltd.
901 Higashishiokoujimachi,
Karasumadorishiokouji-kudaru, Shimogyou-ku,
Kyoto-shi, Kyoto 600-8216, Japan
TEL: +81-75-352-1111

<Overseas>

Isetan (China) Holdings Ltd.

Isetan (Singapore) Ltd.

Mitsukoshi (U.S.A.) Inc.

1038, Nan Jing Road (West), Jing’ai District,
Shanghai, China

593 Havelock Road #04-01 Isetan Office Bldg.
Singapore, 169641, Singapore
TEL: +65-6732-8866

Suite 200, 7232 Sand Lake Road, Orlando, Florida
32819, U.S.A.
TEL: +1-407-352-1986

Tianjin Isetan Co., Ltd.
Xiandaicheng, 108, Nanjing Road, Heping District,
Tianjin, China P.C. 300052
TEL: +86-22-2722-1111

Shanghai Mei Long Zhen
Isetan Department Store Co., Ltd.
1038, Nan Jing Road (West), Shanghai, China
TEL: +86-21-6272-1717

Isetan (Thailand) Co., Ltd.
4/1-4/2 Central World, Rajadamri Road,
Pathumwan, Bangkok 10330, Thailand
TEL: +66-2-255-9898

Isetan of Japan Sdn. Bhd.
LOT 10 50 Jalan Sultan Lamail 50250 Kuala
Lumpur, Malaysia
TEL: +60-3-2141-7777

Chengdu Isetan Co., Ltd.

* Shin Kong Mitsukoshi Department Store
Co., Ltd. (Taiwan)
13 stores in Taiwan, including Taipei Nanking Store
No. 12, Nanking W. Road, Taipei City, Taiwan
TEL: +886-2-8789-5599

* ITM Clover Co., Ltd.
4/1-4/2 Central World, Rajadamri Road, Pathuwan,
Bangkok 10330, Thailand
TEL: +66-2-255-9898

8, Da Ke Jia Lane, Block B, Lido Plaza, 8th Floor,
Chengdu, China P.C. 610016
TEL: +86-28-8082-1111

Credit & Finance Business / Customer Organization Management Business

Other Retail & Specialty Stores Business

MICARD Co., Ltd.

MI TOMONOKAI Co., Ltd.

Isetan Mitsukoshi Food Service Ltd.

Mammina Co., Ltd.

5-17-18 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-5273-6500

2-44-1, Kabuki-cho, Shinjuku-ku,
Tokyo 160-0021, Japan
TEL: +81-3-6810-7470

3-16 Toyomi-cho, Chuo-ku,
Tokyo 104-8570, Japan
TEL: +81-3-3534-6500

3-28-12 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-5360-3260

Isetan Mitsukoshi
Direct Shopping Ltd.
2-36-11, Minamisuna, Koto-ku,
Tokyo 136-0076, Japan
TEL: +81-3-5857-8550
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Real Estate Management Business

Mitsukoshi Real Estate Co., Ltd.

Isetan Kaikan Co., Ltd.

5-17-18 Shinjuku, Shinjukuk-ku,
Tokyo 160-0022, Japan
TEL: +81-3-6205-5208

3-15-17 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3352-8711

Mitsukoshi Kankyo Design Co., Ltd.

Isetan Mitsukoshi Building Management
Service Co., Ltd.

3-1-19, Higashirokugou, Ota-ku,
Tokyo 144-0046, Japan
TEL: +81-3-3736-3254

* Mitsukoshi Kankyo Building
Management Co., Ltd.
2-6-2 Otemachi, Chiyoda-ku,
Tokyo 100-0004, Japan
TEL: +81-3-3274-7030

* Shinjuku Subnade Co., Ltd.

5-17-18 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-5273-5770

1-2-2 Kabukicho, Shinjuku-ku,
Tokyo 160-0021, Japan
TEL: +81-3-3354-6111

<Manufacture & Import /
Export and Wholesale Business>

<Logistics Services>

<Research>

Leotex Co., Ltd.

Isetan Mitsukoshi Business Support Ltd.

Isetan Mitsukoshi Institute Co., Ltd.

1-3-2 Kiyosumi, Koto-ku, Tokyo 135-8415, Japan
TEL: +81-3-3642-5121

5-11-22, Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-6810-7411

3-15-17 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3225-1071

Isetan Mitsukoshi Gift Solutions Ltd.

<Total Personnel Services>

<Visual Production>

Isetan Mitsukoshi Human Solutions Ltd.

Studio Alta Co., Ltd.

5-16-10 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3225-0626

2-19-1 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3350-1200

Other Businesses

5-17-18, Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-6810-7440

Leo Mart Co., Ltd.
3-16, Toyomi-cho, Chuo-ku,
Tokyo 104-0055, Japan
TEL: +81-3-3534-6813

Century Trading Co., Ltd.
5-17-11 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-3208-5881

Isetan Mitsukoshi Italia S.r.l.
Corso Venezia 5 20121 Milano, Italy
TEL: +39-02-76000070

Lexim (Singapore) Pte. Ltd.
593 Havelock Road #04-01 Isetan Office Bldg.
Singapore 169641, Singapore
TEL: +65-6732-8866

<Data Processing Services>

Isetan Mitsukoshi System Solutions Ltd.
2-18-20 Nishiochiai, Shinjuku-ku,
Tokyo 161-0031, Japan
TEL: +81-3-5996-5112

<Management of Sports Facilities>

Isetan Swing Inc.
1-2-2 Kabukicho, Shinjuku-ku,
Tokyo 160-0021, Japan
TEL: +81-3-3207-2851

<Tour business>

* JTB ISETAN TRAVEL SERVICE, INC.
2-19-12 Shinjuku, Shinjuku-ku,
Tokyo 160-0022, Japan
TEL: +81-3-5368-3411
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History

1673

■Founded in 1754.
Store named “Iwataya” in 1764.

■Takatoshi Mitsui established the kimono fabric shop,
Echigoya, at Edohoncho 1-chome (present-day Tokyo).
This innovative businessman introduced the sales at
labeled prices concept to merchandising and sold fabric
at whatever lengths his buyers desired.

■Store opened in 1872.
Store name established in 1874.
■Tanji Kosuge established the
Iseya Tanji kimono fabric shop in
Hatago-cho, Kanda.

1886
1904
1907
1914

■Mitsukoshi Gofukuten Co., Ltd. established.
Became the first department store with the
“Department Store Declaration.”

1927
■Isetan Co., Ltd. established.
■Main store opened in Shinjuku.

1928
1930
1932
1933

■Parking garage completed for the
first time in the industry.
■Men’s Annex opened at Shinjuku
Main store.

1960

■Isetan Singapore opened
(first overseas store).

1972

1968

1991
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■Isetan Tianjin opened.

1993

■ISETAN MEN’S at Shinjuku Main
store remodeled and opened.

2003

■Isetan made Iwataya Co., Ltd.
into a consolidated subsidiary.
Business alliance with Meitetsu
Department Store

2004

■Business alliance with Tokyu
Department Store

2007

2005

■Fine Arts Department established
(a first for department stores).
■Five-story new building completed in the renaissance
style at Nihombashi Main store.
■Lion statue and Japan’s first escalator installed.
■Mitsukoshi Hall (presently Mitsukoshi Theater) opened.
Japan’s first fashion show held.
■Corporate name is changed to Mitsukoshi, Ltd.
■Ginza store opened.
■Mitsukoshi-mae subway station opened and directly
connected to the basement floor of the Nihombashi
Main store.
■Shinko Mitsukoshi store opened in Taipei.

■Grand opening of the
Mitsukoshi Nihombashi
Main store held upon
completion of an annex
building.

2008

■Isetan Mitsukoshi Holdings Ltd. established via the
business integration of Mitsukoshi & Isetan (April 1).

2010

■Remodeled and opened the Mitsukoshi Ginza store with
increased floor space (September).

■Opened JR Osaka
Mitsukoshi Isetan (May).

2011

■Remodeling and grand opening
of the Isetan Shinjuku
Main store (March).

2013

■Established Isetan
Mitsukoshi Ltd. as an
operating company in
the Tokyo Metropolitan
area (April).
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Corporate Data / Stock Information (As of March 31, 2013)

<Corporate Data>

<Stock Information>

Company name:
Head office:

Common stock

Isetan Mitsukoshi Holdings Ltd.
5-16-10, Shinjuku, Shinjuku-ku, Tokyo
160-0022, Japan
Established:
April 1, 2008
Principal business:
Management planning and management of
subsidiaries and Group companies engaged in
the department store and other businesses as
well as the handling of all related operations
Capital:
¥50.1 billion
Consolidated net sales: ¥1,236.3 billion
(For the year ended March 2013)

Authorized: 1,500,000,000 shares
Issued: 394,787,494 shares
Stock exchange listings:
First Section of Tokyo Stock
Exchange and Fukuoka Stock
Exchange
Transfer agent and registrar: Mitsubishi UFJ Trust and Banking
Corporation
1-4-5, Marunouchi, Chiyoda-ku,
Tokyo 100-8212, Japan
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Interfacing with Excellence

The Isetan Mitsukoshi Group aims to maximize satisfaction and be “my
indispensable department store” for customers not only by combining the
strengths of Mitsukoshi and Isetan but also by blending different ideas and values.
“Interfacing with excellence.” We will move toward the future by interacting
with all people related to the Isetan Mitsukoshi Group with sincerity.

Annual Report 2013
Publication date: October 2013
Investor Relations, Corporate Administration Division, Administration Headquarters,
Isetan Mitsukoshi Holdings Ltd.

