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http://www.fashionsnap.com/the-posts/2017-01-03/201 7-influencer/

http://ripply.biz/

http://blog.btrax.com/jp/2016/09/25/emirates/

https://influencerone.jp/blog/starbucks-influencer-marketing
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http://digiday.jp/agencies/micro-influencers/
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http://insta-antenna.com/micro-influencers/
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http://contentmarketinglab.jp/content-marketing/what.html
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ﬁﬁ’“ﬁqﬁ https://www.projectdesign.jp/201601/chance-in-mature-industry/002623.php
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Eiﬁ http://www.aj-pia.or.jp/csr/main.html

SHIHENEBNSCSRICEHEAIUSHIEEEE. HENEEERICT Z ENBEHDOFE SFiFR
MW RDOHESRMAFTHD LEOFHMNIEERD. HHEEEICLEO>TIAX MTUMEN D ZCSRIEEE.
REELFBUODITEHTITIROND KD (C1IED . AEOF I /MIMERNE RS NE L (CHRUMI < K
DIFERIMNEEND DO TEFX LU,

- BRZHRAEID




